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Citizen journalism 

Individuals playing an active role in the process 
of collecting, reporting, analyzing and 
disseminating news and information 

 



 
CURATION for knowledge 
management 

A « still recent » concept 

– Many tools (>50) 

– Pearltrees, Paper.li, Pinterest, TumblR, 

Storify, Sharezy, Flipboard...  

 

 

• Other experiences for  

– Science mediation 

– Information literacy 

 



Content curation or 
Information curation 

Contents… vs Information 

Users of information  

Selection 

Elevation and comments 

Also creating information from diverse 
sources 

Sharing 



Everyday Life  

 

Events 

Exhibitions 

Animations  

Festivals  



Methods 

Coverage and Focus 

Web 2.0 « everyday life » citizen journalism in France 

By persistant individuals: from 2011 up to now 

Tools used: 

Blogs 

Curation: Scoop.it 

Social Networks: Twitter, Facebook…  

Image social networks: Instagram… 

Questions Raised: New archives? Place 
branding!, Who are those citizens? 

Does a new science journalism might exist? 

 



« Everyday Life » in territories 
as main activity 

• Vallée d’Aure & Louron: Pyrénées 

Scoop.it (>10K posts, >2M views; 
400K viewers, >14K followers)  

Facebook, Twitter, Google+ 

• Beauzons en Cévennes 
ardéchoises: sud Ardèche 

Blog, Wiki, Facebook, e-mail 
(newsletter) 

 



Images / Drawings/ Photography 
as « everyday life » journalism 

JP Puton: a photographer 

 

Ph Delestre: a (professional) cartoonist 

 

 

 

            EverydayAfrica: among     
 https://www.everydayprojects.org/ 



Side–activity of other main 
curation activities 

Environmentalist (Strasbourg); 2 regional topics 
>47K posts >170K views 

 

University Teacher/ Immunology (Nancy-Lorraine): 
5.5K posts, 19K views 

 

 

 

 

Cybersecurity Teacher (Luxemburg/Europe): 3K 
posts, 30K views 



Coverage = Archiving 
« everyday life » 

People: politicians, celebrities, 
sportifs, scientists 

Achievements : city and areas policy,  

Events: nature, sports, culture,   

 

Pictures : sunsets on Stanislas square 



Place Branding 
« .. Where people want to be! » 

« Marketing territorial » 

City branding  

 

Focus on various aspects of everyday 
life (Environment, Economy, 
University, Research…) 

City Marketing in Ambassador 
programs 



Citizens  
vs communication professionals 

Tourism Offices: Nancy 

Conventions and Events 

 

Cities :  

Marseille: Revue de presse >10K posts 

Bordeaux:  

Lyon: 



Psychological characteristics 
Kaizen: Improvement 

« Innate » information literate 
individuals: why are they so rare on 
the web? 

Their characteristics and qualities 
Curiosity 

Perseverance a day to day activity over months, years 

Altruism and Generosity through Sharing 

Imagination 

 

 

Return on investment?: Crowd Funding! 



Other Journalisms 
Science communication 

From colleagues: 

Environment 

Cybersecurity resources 

 

Myself: 

Daily, Weekly Science « digests » 

 for MDs, researchers, students 

Building of teaching resources 



Back to Definitions:  
« citizen journalism » and curation… 

« Every day Life » information curation 
is 

 

 

 

- Another kind of « citizen journalism » 

- What internet tells on a specific city, 
area, topic… covered or not by 
specific journalism 



Disclaimer 
once upon a time… 

Europe SCICOM meetings 

Paris MRES Comité stratégique IST 

UHP Nancy 1 Chargé de mission DOC 

AUF: ASSIM: maître toile 
(http://www.assim.refer.org) 

OKCC/C3O 

 

http://www.scoop.it/u/gilbertcfaure 
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